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Please note that these resources may contain affiliate links. If you buy 
something after clicking one of these links, I may earn a commission. 
 

● Watch the class again 
● Download the slides 
● Check out all of my Skillshare classes 

 

Lesson 1: Important Pinterest Stats 
1.  Pinterest is the second-largest social traffic referrer  to websites. 
 
2. Buying intent on Pinterest: 
 

● 87% of pinners purchased something because of Pinterest 
● 93% of people say they use Pinterest to plan purchases 

 
Source 
 
3. Pinterest potential: 
 
97% of searches are unbranded . 
 
4. Pinterest search vs other popular search engines: 
 

● Pinterest: 2,000,000,000 monthly searches 
● Google: 100,000,000,000 monthly searches 
● Bing: 6,000,000,000 monthly searches 

 
5. How long Pinterest content stays relevant: 
 

● The half-life of a tweet is approximately 24 minutes. 
● The half-life of a Facebook post is approximately 90 minutes. 
● The half-life of a pin is approximately 3 ½ months.  

 
Source 
 

Lesson 2: Designing Pinterest Images that Get Attention 
Canva  is my favorite tool for creating simple but beautiful Pinterest images . 
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http://www.the-blogsmith.com/
https://skl.sh/2Ku7Cu9
https://docs.google.com/presentation/d/1shDn_Ssx7d6VlLJtkUCrdFV4eg0cJjN6yMTYVgUmhq8/edit?usp=sharing
https://www.the-blogsmith.com/skillshare-classes/
https://www.statista.com/statistics/235575/leading-internet-referral-traffic-sources/
https://business.pinterest.com/en/increase-in-store-sales
https://business.pinterest.com/en/blog/introducing-search-ads-on-pinterest
https://business.pinterest.com/en/blog/in-a-world-of-competing-voices-visual-speaks-volumes
https://www.thinkwithgoogle.com/data-gallery/detail/google-searches-per-month/
https://advertise.bingads.microsoft.com/en-us/insights/planning-tools/bing-network-audience
https://growdnd.com/blog/postid/42/13-pinterest-marketing-tips-every-business-needs-to-know
http://www.canva.com/
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Lesson 3: Pinterest SEO: Keyword Research 

● My favorite keyword tool (in general): Ahrefs 
● PinterestKeywordTool 

 

Lesson 4: Pinterest SEO: Board Setup 
 
Example boards from Tanks that Get Around 
 

Lesson 5: Pinterest SEO: Pinning 
 
Pin Description Template: 

● Account keyword 
● Board keyword 
● Website (explain what it is) 
● Call-to-action (CTA) 

 

Lesson 6: Pinterest Website Integrations 
● Apply for Rich Pins 
● Social Warfare for WordPress 

 

Lesson 7: Pinterest Analytics 
● Apply to Pinterest for Business 
● Pinterest analytics dashboard 

 

Lesson 8: Group Boards 
Pinterest Group Board Directory: PinGroupie 
 

Lesson 9: Pinterest Automation 
● Article: No More BoardBooster: How to Pick a New Pinterest Scheduling Tool 
● Article: Pinterest Marketing Tips and Strategies for WordPress Users 
● Tailwind Free Trial 
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http://www.the-blogsmith.com/
http://www.ahrefs.com/
http://www.pinterestkeywordtool.com/
https://www.pinterest.com/tanksthatgetaround/boards/
https://developers.pinterest.com/docs/rich-pins/overview/
https://warfareplugins.com/?ref=496
https://www.pinterest.com/business/create
https://analytics.pinterest.com/
http://pingroupie.com/
http://www.the-blogsmith.com/boardbooster-vs-tailwind/
https://kinsta.com/blog/pinterest-marketing/
https://www.shareasale.com/r.cfm?u=1154617&m=50947&b=768274

